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M.Com. Fourth Semester
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T 9e-u7 (dofas)
Third Paper (Optional)
(International Marketing)
W 3o 2 . yofe : 100
Time : Three Hours - , Maximum Marks : 100
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Note: Answer five questions in all. Short answer
type question No.1 carrying 40 marks is
compulsory. Answer one question carry-
ing 15 marks from each unit.
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Note: The answers to short answer fype ques-
tions should not exceed 200 words and

the answers to long answer type ques-

tions should not exceed 500 words.

1. Frefifed & @y ITRE & & SR Qe
' NS 4x10=40
Write the following short answer questions:

(@) IR RoF o1 &7 Al

Discuss the scope of International Mar-

keting. &y
(b) e T IR RUor ¥ TR Fame?
What are similarities between Domes-

tic and International Marketing?
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(c) wﬁﬁésﬁamﬁﬁaﬁmmfmﬁ%‘?

Why Firms want to enter foreign markets?
(d) Frofd wada & Reaqar >

What is the purpose of export promo-

tion? | | |
(e) Prafc-Tet < 3my e s 0

What do you mean by Export houses?
(f) m@uﬁmﬁﬁmmuﬁma%
e Sifswl

Explain Government Agencies involved

in'International Marketing.
(9) wd4hT sz Ty &

What is Global brands?

3 ' P.T.O.
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(h) 3RS o # o FaverT o saeaed!
4t 2l 29 |

Why is product planning needed in In-
ternational Marketing? |
(i) st arerieiar Rao 2 s 4en 39T
& |
What do you mean by International
Marketing of sérviceé?
() g dEfE | T T T 2
What do ‘you understand by informa-
tion technology? |
TPI5 - T2
| Unit - I |
3. 3 3B et SR @ R S, BEwr
AT U B @1 faeel ARl # faga B &6
fre T wEel €, BN TR # e 15

'
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Discuss some of the important problems a

company encounters in selling in foreign mar-
kets and not in home markets.

312131 / OR
frel SToiRi # v & wﬁ’rﬁu‘r B T Sl
Explaih foreign markets entry strateg}ies.

Unit - II A . ..*

ﬁzﬂﬁ g & o 3 QW a?rrsﬁl 15
Mention advantages and disadvantages of L
Export Promotion.

3ol [ OR
o s ) et sl o o e
Explain the impoﬁant stages in procedure of

Export Trade.

5 . PR.T.O.
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FoTE - it
Unit - 111 -
6. IRIR Rwor % e e o o s v
wmﬁwaﬁalﬁaa’ia?rmmﬁ%m 15
Discuss factqrs to be considered when' de-
signing a product for international market-
ing.
3(dl / OR |

y HW@Q@WWWWW@W
SRl ST TifREe

* What precautions should be taken when
quoting international prices? ‘
Unit - IV
8. Waﬁa%aﬁm%mmmép
S A & EARN B it &7 qufy
difeTe 15
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What do you mean by the transfer of Infor-
mation Technology? What are the methods
of transfer of information'technology? De-”
scribe. |

Jual / OR |
e TR <o & TR X E
Ry difsel |
Discuss the organisational structure and func-

tions of World Trade Organisation (WTO).
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